
An online community of 2MM moms and caretakers 
with a shared interest in raising happy, healthy 

families.  
Through in-home sample gatherings, I designed a program to put tuna in the 

mouths of 80,000+ key decision making moms annually



LIKELIHOOD 
TO PURCHASE
72% Definitely
26% Probably

LIKELIHOOD 
TO RECOMMEND

0% Definitely
19% Probably

A Brand Building Success Story
• As a result, brand familiarity increased from 28% to 55%

• we received 3,500+ Five Star Product ratings 
• Likelihood to purchase and/or recommend is in the 95% 

percentile year over year

“Best canned tuna ever! All the moms 
in my group are going to buy this 
brand from now on because they 
have the best practices beginning at 
fishing to cooking and packaging. You 
can taste the difference!” 

“Thank you to Mom’s meet for 
the opportunity to test this 
product. It’s going to be a staple 
in my pantry from now on.”



I created program enhancements to drive the 
brand message further with unique and targeted 

activations at Moms Meet consumer events


